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Louisiana Ranked 4th Overall in “Best States for E-Commerce” Study 

 
Baton Rouge — The Progressive Policy Institute released a report this week, entitled “The Best States for 

E-Commerce,” (http://www.ppionline.org/documents/States_Ecommerce.pdf) the first study to assess how state 

laws, regulations and administrative actions support or hinder Internet use by Americans. Louisiana, Oregon, 

Utah, Indiana, and Iowa received the highest ratings for going out of their way to be e-consumer friendly.  

“We have raised the IT bar through legislation and policy changes and this study has recognized 

Louisiana’s successes. That is good for electronic business and encouraging business in general in 

Louisiana, two things we have been working on for the past six years,” Governor M.J. “Mike” Foster, Jr. said. 

“We are happy to see yet another study showing that we are continuing to move ahead along the guidelines 

set forth in Vision 2020 – making Louisiana a better place to do business.” 

State governments can make a big difference in how easy it is for their citizens to use the Internet to buy 

things, conduct legal transactions, and interact with their government. This report measures how state laws, 

regulations, and administrative actions support or hinder Internet use by Americans. Co-authored by Robert 

D. Atkinson, PPI Vice President and director of the PPI Technology and New Economy Project, and Thomas 

G. Wilhelm, the report used four indicators—the extent to which states 1) impose industry-specific 

protectionist laws, 2) tax Internet access, 3) enable Internet users to transact electronically with state 

government, and 4) recognize the legal validity of digital signatures—to rank the 50 states and the District of 

Columbia on how friendly they are to Internet consumers. Based on the criteria used to evaluate each state, 

Louisiana gives its citizens more choices and options as Internet users. 
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AN EQUAL OPPORTUNITY EMPLOYER  



“In passing legislation for electronic transactions (Act 740) and digital signatures (Act 1032), Louisiana 

sends a strong message that its business-to-business environment is positioned to leverage technology for 

better outcomes. In terms of economic development, this makes good sense,” says the Secretary of the 

Department of Economic Development Don Hutchinson. “And it’s another example of how Louisiana is 

moving forward to become competitive in addressing the challenges of the New Economy.” 

Each category used in the study is believed to directly affect the environment Internet users encounter in 

their states, and each category is something that is under direct control of state government. Industry-specific 

protectionist laws and regulations limit selection and increase prices for online consumers. PPI looked at 

whether consumers could buy wine, cars, insurance, contact lenses, and a number of other goods and 

services online. The more they could, the higher the state's score. Taxes on Internet access make reaching 

the Web more expensive, and may, by raising cost of access, even keep a modest number of lower income 

individuals from getting online. E-government makes it easier for citizens to interact with government and 

obtain government services. States where the state government enables citizens to do a significant share of 

their governmental transactions online give people more online choices than states that do less. Digital 

signature laws make it possible for Internet users to "sign" documents electronically, expanding the range of 

transactions in which they can engage.  

“Our governor has chosen to support digital initiatives and avoid legislation that would dampen the e-

commerce growth. It’s really that simple. The next step will be to remove what little legislation exists that 

keeps us from being number one in E-commerce,” says Acting CIO Chad McGee. 

The Progressive Policy Institute's Technology and New Economy Project seeks to educate federal, state, 

and local policy makers about what drives the New Economy, and to foster policies that promote 

technological advances, economic innovation, investment, and entrepreneurship. For additional information, 

visit www.ppionline.org, or contact PPI's communications office at (202) 547-0001.  
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